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ABSTRACT

[Background|With the growth of mobile internet and social media, 'storytelling advertising' is a key brand
strategy, leading to budget increases for narrative-capable digital and video scenarios. As an artistic narrative
form, it blends visual symbols, aesthetics, and creative plots to offer a unique aesthetic experience. Existing
studies confirm it affects consumer decisions via emotional resonance, but the symbolic meaning construction
remains underexplored. Since Zaltman (2003) noted 95% of purchase decisions are subconscious, emotion's
leading role in consumer decisions is critical.

[Objective]From the symbolic interactionism perspective, this study explores the dual-mediation mechanism
(emotional resonance,brand identification) through which advertising artistic narratives influence consumers’
purchase intention, and quantifies the two paths’ effect strength.

[Method]Based on symbolic interactionism and narrative transportation theory, we developed the model"artistic
narrative—emotional resonance/brand identification—purchase intention, We surveyed 450 Chinese young
consumers(18-30, purchasing power; 90%valid), using a 5-point Likert scale to measure artistic narrative
features(narrativity, interactivity, emotional appeal), emotional resonance, brand identification and purchase
intention. Hypotheses were tested via SEM with 5,000-sample Bootstrap.

[Results]Narrativity, interactivity and emotional appeal all positively influence emotional resonance;emotional
appeal has the strongest impact on brand identification. Both mediators positively affect purchase intention,with
emotional resonance’s mediating effect significantly stronger than brand identification’s.

[Conclusion]Emotional resonance is the key pathway for artistic narratives to drive purchase intention, with
brand identification as a support. This study extends symbolic interactionism to advertising artistic symbol
construction, guiding scenario-specific, artistically engaging ad design. Limited to Chinese youth, future
research could expand to cross-cultural/elderly samples and explore effects of different artistic styles and media

carriers.
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BEE 3D B A AS AR R R 8, TS R H s 2064k, Ho W) & 7 @8 N an AL 1
R NS . WAL Rl Y. ARG K ARG AL IS S BT SR, O T B
TR ARG 5D M ERALE ™ Mg G R, BATETTMAY L EREG N & SRS E
BT WO AR BT RN, I 1 5 i RS BN SE R (Green & Brock, 2000) » Zaltman (2003) 45 Hi
95% I SE R SR AEAE VS AR B T, 1 BAETH 2 R S I E RE AT B T 2R TR 2R
FAMEIRFR, TH 2 RO 7 M 5 B 3O 5 R L IR AS AN IR B B I O 5 47 D S v
(Lundqvist et al.,2013; van Laer et al.,2014).

SR, BUABEFZ N “RFHEmBIe 7 B0 IR ” WA & ZRBEFERRCR, M & 2R
AUFEHE RS B SO RE” REAE, U T HAE Ny R B AR ZREAR” FERF S AT
MR . 5 BN (Mead T 1934 $2H, A0y M I 22 BRI 7775 2 3, Bhmds |3k
S5479) sRifE AR LA i A BRI RS (Blumer, 1969) , JFRAR S5 2 AR AU Wil i 75 5 H.3h 50 Y
WHAT IR THHIMA . &ER T LAt 5 ZARME R AR T & ZARBEHEK O BLEARILH], AL RE
FEHICMRE, W] EENGE SR “ BRI —17 9 aK5h 7 R e, tf
BT T o e S A M Bt 5V B I R SRR OR M G EARBEE N .

LREKRE, WAMANMEEUNAL: F—, 2R ENF IR B RERE—0A, 290

F SARBEFNERNEARFF S RGFT#AT R SRR 5=, KOO B — B AR (s ikatng ),
BRZo0 AR - S EOARED” SRR R G S, AR ST BB A R A R R X o
§5, R Z 508 AN [E] O BRATL A EE L R HE S

T, ARSI EIRNA, IFEREBRRHT S ERFERNEARMNFEEN, ERN) &2
ARBCE A IE “IERILG” A S REIA TR FEmE T P I SRR, R R A R R AT SRR B
AXTIERAE T B —, R T A5 BN &P MEARERIURII R 5=, REIFRIE T &
SARBUR 15 BEIEN /i A A — 0 SE SRR A R AL S5 =, XTEE T PSR AR 55, Hon 11
JRIENG FE AL BE I S R ISR . X — W AR RS L RA T IV DI, o s E
AREEREARW B TS E R .
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755 H. e i Mead (1934) B k$2H, Blumer (1969) #F— 25 & A7 %, 0o st MAGE T 4
SHAW TSR, HEESS R #EN AR TR EEFRSIE, 53w Z A T#
B SHERENRR: MEAGEEADREER S, RS/, AKEEGHRLNI6E
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W OHE ST ANSHES A RA R L, MRS BB ATIN, A TRAE R & 2R
sl R 5 T S ) AR Y R 3 0o BERLI N THT FRIVE AL A
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REAEVH SR B 7O HE b “HEN” W, SH ARSI, W 51 R IR Z R ERT N RS [,
HEARNFAMBAER S B —— @ MFHE RS oR Ay, M. BRE) REIHE G
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8 LG S i 52 AE S 5 ZORBUFR I B AR ) R FUAE 2 S SN BB AR S, e S 1V 9 A K
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PUR TR 2wy, HERME 29940, BOMAZ B2 B S KR B, X AFARATT B 25 5 452 W R
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BN T A 2 B S, IR i AT S B gk S AN 25 H KB £ (Blumer, 1969: Solomon, 1983).
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WAL 5IHJE (Holt, 2002; Brakus et al., 2009).
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S “EAML” A5, stk “FRS5RMAJE” &% (Dessart et al.,2015). Bb4h, YRR CRIE
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WF— ML 55 =48 (Green & Brock, 2000; Bhattacharya & Sen, 2003).

NIRAh EIR A Gh, AAERT S HAN SACEIE N/ BRI HESE T, M “ ZRBHRHE GREEE.
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(a) THEILGRERAE. BRI S 515 40 TR BN, i SEng 5 B e e Al hile sh bl 5 T SE & 1)
(Escalas, 2004; van Laer et al.,2014);
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AR SCERERIA « BEVR AR AL A1 i) 265 4 A AH 45 & O T 70 R B R B B R AT SIE AL 6 1) 36 DA
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2 5F NHRIRF R, B, HERAEE, IRARERIEN, [R]85 v B
ARG SR, BA @ HA . % SN R B RO R IR B 5 i
THESAT M EN S ERE, AT R TN R EAR. ST IamatE
M ESER R TR ER (=R AR, 5=ARH FED, Bt B RAERIFA &) & SARMF
BT IR (LR D,

z1 MARTERKIE
LA YL / R SR N
AU (3) Escalas (2004) ; Dessart
I AR A (3) et al. (2015) ; )T E MRS AN

1ERIFR (3)  Lundqvist et al. (2013)

T gLy 3 Escalas (2004); Bagozzi “IXANTTAE T EE R RSN
et al. (1999)
CRANFRZ N 25 By B & RN (A

N NG 3 Mael & Ashforth(1992) o
D95 3 Dodds et al. (1991) “IRAT TR S A R R R

T A EREEE T K P d (3 AL iE ORI SHUAET (N=50) 215, WHRIE SCER

3.2 MiIRWES AR

WL ST e (AR KRB BFF Ry 18 - 30 F M EE R 2, s —4%
BRI, B 48:52, A HEIH At LA 55%FT 45%. FER BN 500 4y, [FICE Rk E
& 450 B3, AR 90%.

AR T EFE AP 1, SEEARMA DG MR 2 2 B TR G ST H
K, RASAETER T8 (CFA) A5l SR8 (5 BERI U . )5, M3 AMOS 26. 0 B i 2 45 M 7 72
RS, WM BT B AR 0 M, T8 Bootstrap ¥ (5000 VRAHEE) TTAG 5 4% Fh /i B A4 2508 25 S5 1) S 2 1
JE B E R AR S AT A R

4 BRI A S BGWIT

4.1 EERLE
AT FURT B AL 2 00 PR 35— B AT T ARG . S5 SRR 2 FTR, BTA M Cronbach” s a R KT
0.80, HA&EMEE (CR) £ 0.83-0.92 2 i), ¥J@ET 0. 70 FIHEFEARE (Hair et al.,2019), KWK ER
BARGHINS 8. $52, S SARMERHE, ALy 5 R RIS B ) 35 O T
B IRE e S — 8, N5 SR A S AN 2 AT B B T B
2 MREESREMERIELER

o Cronbach’ s HEEE I fBRE/
AR IR R - P ST ZE R (AVED B
A 3 0. 866 0. 887 0. 689 w75
H A 3 0. 861 0. 882 0. 681 75
1HBFR 3 0. 863 0. 885 0. 685 75
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5 I g 3 0. 843 0. 876 0. 652 hF
i FEE [ 3 0. 836 0. 865 0. 658 "7
) 3K R IR 3 0.871 0. 892 0.723 %

e VRN ARAE S AVE>0. 5, (S FRIHER Cronbach” s a >0.7. CR>0.8; FrA & IARHEILE 7315 >0. 75 (G
0.76-0.89), #t—HIGUEISIRE

4.2 YERLE

4. 2. 1 BUFEIE UM S WS BE

KMO B FE&E VI ME S 4N 0. 867 (>0.8, EEHT/41): ERFRIFFERIE A IRl x 2 =4016. 889, H
HE=153, p<0.001, RPHIE L L EILLH, EEHITHE T .

A5 ) B R ULE BT JE v AR B bR AL AT R 2 KT 0,70 (G 0. 732-0. 868, 4 A 4 T
XS3=0. 868 i IA [ LI RT3=0. 846), AVE Ju[EFE 0. 56 - 0. 74 2 [6], L 0. 50 FIRME, 2 WHER
BA BRSO E (Fornel 1&Larcker, 1981)

4. 2.2 XpRE

KM Fornell - Larcker J7iE#HAT# 56, 45 H 0% 3 Fras. XL ER AVE P i K F47 5158 X
AR FRH ClnRUEEE AVE ~F 77 0. 830> 15 HoAth A% & 1O AH OC 2% 0. 401-0. 512), $EI & H9&H BA R4
X 53 305

£33 XOMEKRIE (Fornell-Larcker /M)

(AP A HEME 1 IR R 15 R ILnG N ) 3K e
A 0. 830 0. 423 0. 465 0. 452 0. 401 0.512
ik 0.423 0. 825 0. 398 0. 381 0.376 0. 489
1 R R 0. 465 0. 398 0. 828 0. 493 0. 432 0. 536
RS 0. 452 0. 381 0. 493 0. 807 0. 415 0. 587
N 0. 401 0. 376 0. 432 0.415 0.811 0. 564
) S 75 0.512 0. 489 0. 536 0. 587 0. 564 0. 850

VE: WAL IR A AVE (IO, A LA ) Pearson AR ML
Zib, MEBREESHENEN, SWBEELGHRR, A& REES T RRT ek,

4.3 FEIRB T 5 RIgRLE

4. 3.1 SRR R4 A 56

TEHE N2 00 BT R SR 2 BT, AN 50 B SRR 50 T BT 32 Hh 5 A B ) 5 AR B TR B AR UL 5 00
GEFA) RS [ F0 e FE Fa b e VAt AR AR A B v 1) L AR, IR TR S AU A RS (i x 2 /df .
RMSEA. SRMR). H{EHLAFEEL (1 CFI. TLI) ML 48505, DARIEB R BERE MR SdE, Ok fuit
FERLE (Hair et al., 2019) .

AW FCR RS TE (MLE) BEAT S8, SRR 4 Pos. vTULES], & FEMNEIRIRIIA
BB T 25 T il 12 52 R b -

F4 EHRBNESMERIEER

Eizt7n HEFE R H SRR E g LA

x2/df <3.00 1. 287 Frabrite, BAHE AT
GFI >0. 90 0. 961 MFHUE

AGFT >0. 85 0. 944 MFHME

CFI >0. 90 0. 991 BERT B, 0UIBA R )
TLI >0. 90 0. 989 T HERE, RPIBEMERE
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RMSEA <0. 08 0. 026 MBERE, REBK
SRMR <0. 08 0. 032 MHEME, RZERN

W x2/df=k T 5 HMEW; CFl=Comparative Fit Index; TLI=Tucker - Lewis Index; RMSEA=Root Mean Square Error of
Approximation; SRMR=Standardized Root Mean Square Residual

4. 3. 2 s e g 1

I~ ZAR BB B RIL S KM (Hla - Hle)

S TTRE T B R, BUFE — 15 B LS (AR HE AL B2 R ECH B =0. 286, p<0.001; H.F)MH:— 1K
L8 B =0. 176, p<0.01; FHEUFR —FHEILNG N B =0. 231, p<0.001. PLELEREN, & ZAREM
SAMRRAEZE B 35 R 2 2 S R O I N, SE A SRR Hlay Hib. Hlc. JLHr, AUFMERISZmECH
B#, X5 Escalas (2004) 45t S UTR MO — 3, 5884 2h i) el 47 58 2 o1 R RS . B3 PEil
NS 5 IRAFF 51, WEFRA THEILG, X555 B HEAAERT . HERFRIE O
LURBNN R, FRE R RRIR B ) N (G BB AR BWOR 2 AN Iy T R 4% T 8 E (Zaltman, 2003).

I~ ZARSEARHER B R R BB (H2)

i g RSN, BUEME — U R B AR RN B=0. 178 (p<0.01) , H.Zh M — wh L [E
B =0. 141 (p<0. 05) , TEEEUFR— TN EA B =0. 292 (p<0. 001) » IXFHAT 5 Z AR RIS HAE 4k 5 1 1F
ST 2 S R TR], REAR SRR H2 o o, I IR SR I [F] B S A B i, IX 5 Zhang A
He (2020) 7 300 P4 175 B 485 5o i S0 oAk P 388 B/ FHAE — 80, R MR AN B3 1 s A% 3 — B0 A B W (2 A
HWHEZHHCEE R AN, WaeA Ry s A E (Solomon, 1983 ;Holt, 2002) .

RIS, IR X BB (H3)

IR A RN, A RN — T SRR ) B4 RN B =0. 306 (p<0. 001) , sl WA [F] — g I 5 SR ) B A2
FH0 B =0. 150 (p=0. 006) o X% BH 17 IR LA AT 5 R DA [] 35) R 2 2 $R TV 9 3 0D SR R, SCRFIRGA B3
X—KI5 Escalas (2004) BB 74510 —F, BN & SRS 5] & 52 AR 15 AL G 5e 02 1 5 5 3K - i
eSS, BETIIEBEW RO, [EIN, X HIER T van Laer 25 (2014) 32 AL IS MER G, SRIETTR AR
TEHESIIE O 4T 9 I B

HA SRR L (H4)

Bootstrap 7r T 45 BB x, T35 2 AR U 5 AE — W % 55 JE 1 18] 482 2% B 7F 4 B g Bk 42 oA
0. 087 (95%CI [0. 052, 0. 128]) , 1F b i IA R 4% o0 0. 044 (95%C1[0. 021, 0. 072]) » ZEFAINFRIH,
Y ER AR ZE R o X UG LS AR ) ZOR B RHIE 5 W S R A () TR A 2N 5 T A TR], SCRE
5 Hao

x5 BREKREERLCR

Kebtibr bl RALD | T

T2 SRR e o o 1

i R BB Pl OOMERER
EEARRIRE BRI, B )

Hla P TF 60 B FE R S ~0. 986 p<0. 001 [0. 201, 0. 372] FE

T EARBEI B it~ 1EEIL. B

LI o170 p<0. 01 [0. 095, 0. 257] 2
Hic R NTE SOl %@ﬁ$fkﬁﬁg’ﬁ p<0. 001 [0.153,0.309] &
R TE P B R S 029
RFEE— T REOAE: B
H2 i ZARBHE R =0. 178; p<0. 01; 2
L HEhE. BEURR B~ SRR - p<0. 05; [0.092, 0. 264];
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59 1E 5] 5200 ity L[] B=0.141; p<0.001  [0.063,0.219];
5 BEUR R — it LA ] B [0. 205, 0. 361]
=0. 292
RSN A Y] 15 LG — ) S S B
03 KRR =0. 306; p<0.001  [0.228,0.384];
s DA [R] I ) 52 e ) m A F = SE I B p=0. 006 [0. 076, 0. 224]
ELEIR =0. 150

\ N TH LN A28 0. 0875
ST P AN N §
H4 BT L mr A F R RN s 0. 044 p<0. 05 [0. 010, 0. 078] 2
UNE
" ORI A=0. 043

5 {54

5.1 & RMEIE

AT SRS R LW, |7 EARBERBE M BRI BUR R = KRR35 e 1035 1 ol 2 &
R 1R TR e R R ), AT B T I SE R I e, RS RS i) A A4 (0. 087) 2 25 5 T il LA [
(0.044) , ™ & T I EALE LT 9 S b AR L AL o X — 25 RAEDE AU IZ B8 (Green &
Brock, 2000; Escalas, 2004) FIUL AL, tHEFERIRL AT SCEE AT FiA & — B3R W i 215 AR S — AL
i, BRZ RGEER AR S A R U

TET 5 ZARBUHFHE R BARTE I L, BCR G B P H o 3 (B =0.286), XEW]EHE
SR T 5 SRS AU RS, SRR B —2 (Escalas, 2004;van Laer et al., 2014). [fi
T IR SR DU ZE St RO T 6 T J b R 7 SR B E (B =0. 292), BR1E T Zhang Fl He (2020) 56 T4 R EX 45 5%
A LB R I . BNV BEARBON AR LSS R B REIENG B =0. 176, XAt pEIAE B =0. 141), {HH @
RAMEREMNSERGILAE, METHEMESAE N, X5/F5H31RASHEL (Hogg &
Terry, 2000) HIfFEREAHILE .

5. 2 3Bif STk

S SCEAA L, ABFIE = AT T B e TR

B, FRFSHERHRADR: MBS EREINT S SRACEIIT, 0I5 2 2
) “RF 5 B 3L AR, BT DR A SR AR B R R (R BR, A 5 R I B AR R A T
A

B MNP A U SR IRIGUE T E EARBUHRIE — 15 B ILS / 5 RN R — W SRR 1
P, SR T OISR TR B (U IR I AR, SR T E EARM
SO B 4T 9 0 FE B A1 R
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