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Research on overseas dissemination of Anhui promotion
video based on Python

Yan HE Mingjun LI Zhanggen CHENG
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ABSTRACT

[Background] In recent years, a large number of promotion videos of Anhui cultural tourism have
appeared on the international social media platform YouTube, and overseas audiences have been
attracted to leave comments, providing rich materials for the study of overseas acceptance of Anhui's
external publicity. [Methods] This paper collected English comments of Anhui cultural tourism promotion
videos on YouTube platform, built a small corpus by itself, and generated quantitative data such as the
number of audience comments, theme word cloud map and evaluation core words based on Python-
assisted NLTK toolkit. At the same time, based on NLKT's SentiWordNet tool and text emotion analysis
tool Vader. [Objective] Through qualitative research on the audience's comments, their emotional
cognition of "Anhui" was explored in the viewing experience and their recognition of the ideological value
of the work, with a view to providing inspiration for spreading Hui culture, telling Anhui stories well, and
further improving the image of China. [Results] The results of data analysis indicated that the regional
culture in Anhui was received acceptance and recognition from overseas audiences, who gave objective
and positive response to the communicative content in the videos clips. [Conclusion] The study reveals
that the overseas cultural dissemination of short videos need to pay attention to the combination of self-
interpretation and the understanding of others. The videos whose forms of commmunication focus on the
experience of overseas audiences, and whose content concentrate on human care are more likely to
receive emotional response from overseas audience. Through multi-dimensional and multi-perspective
presentations of the real image in Anhui, shared space containing cultural meanings with others is
established, which facilitates overseas audiences to integrate cognitive information, eliminate cognitive
divergences, and then build a credible, lovely and respectable image of modern and beautiful Anhui.
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[ER] A5k, ERERERFS YouTube EHIL T KELZERIENN, BINIRZHILS|E
TEZHRWIL, INMRLBIIENBIMEZRRB T EENRM. [HE] £XRE YouTube Fa LR
BOUREN SRRSO, BERNEERE, FET Python BB NLTK TESARMARITILE.
FHEEMTEN R OAFEHEE, BERET NLKT B SentiWordNet TEMXAER AT LA

Vader MR AHITRIENR. [BH] BIDTERIRAEBINZRAMERLFN "8 WE
ROAAD, URERBBMMERINEE, DUEAEEEXE, HIFLHEs, #—PRATERRREMR
BR. [ER] BEIMERERLHHBSUEBEIEIINZRIEZIING, RN ZRHEN WA
ERAE, ZETEUNERLRN, [Hie] KXRER TRIMREINULEE, FEIEERNE
BSthENERBLES, TRTIEBIIRGER, FEABREASKITRIREINE 5 ZEEIHT
REBEREIN, BIZEEZNAZMELNLTRILR, SHELRLE. HEWEUEX=RE, UH
BhEMRREBESIAER. HEIANS LK, RMEWAE. IE. IRORAEEFZE TR .
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¥E YouTube P& b #Z& 5¢ g 18] “Anhui”
FREHEN LR T A IR, BIEREE N )
BN F L R BE T % 10 T3 LR A
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Ji) ~ Walk East (18 J5 {7 [ 3 ) # Little
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YouTube &N ATEHE

WIS ZEN S SUEITH PR 44 F% ME RH A

Blondie in 6079 32.1 /ifiil When in Anhui.... try 11 A 665 sK1Fib

China HEA the hairy tofu!!2022

Little 9461 18.6 JIfiil HHE @A, & 19 K 1856 2 VPl

Chinese g WX 2, LB M

Everywhere 2022, 12. 94

Little 4519  18.6 AHLIT BREELL, KPH, BFER 9.5 5K 426 %iFiR
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Everywhere 2022, 12. 99

Little 3270 18.6 AL RO, BER, S, 6.7 5k 315 FiFiR
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Everywhere 2023. 1. 1

Walk Bast 3814 20.2 AGAiT 3 & — & W W A& 8 225K 915 %tk
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Anhui 102 0. 292 0. 303
city/province/country 249 0. 396 0. 397
place/area 95 0. 586 0. 540
hometown 90 0. 449 0. 479
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culture 40 0. 508 0.436
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